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WANT TO WRITE FOR BABE MAG? 

 

Do you have a topic in mind that you think would pique our readers interest? 

Or, perhaps you have  an entrepreneurship story that would provide Inspiration  

to other Black Women in business. 

 

We’re seeking contributors and we’d like to hear from you!  

 

More details here! 
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Crown 

I love what I do. Sometimes things 
don’t add up & the journey often leaves me 
wondering how I'm going to foot the bill for 
x,y,z... I get frustrated. I kick. I scream. At the 
end of the day, I wouldn't have it any other 
way. 

 
 God made me a very specific promise 
and at the same time, He gave me a very spe-
cific task.  I get weary from time to time. Nev-
ertheless, the promise is still valid and the 
task is still being carried out. 

 
 BABE Magazine is more than a maga-
zine. It's my calling. It's the thing that God us-
es to speak to and through me. It's what He 
uses to connect me with people around the 
world who are able to carry me further than I 
could have traveled alone. It's provision. It's 
where I'm able to fully materialize my vision. 

 
 I never -- in my wildest dreams -- 
would have believed  that I'd be the founder of 
a magazine. However, when I think about it, 
God has been grooming me for this task ALL 
MY LIFE. 

 
 I had a choice. I could have chosen  to 
wear the crown or drown in fear; ultimately 
limiting my own God-given portion. I chose to 
wear it and I wear it well -- if I do say so my-
self. 

 
 This issue will help you affirm your 
greatness, straighten your entrepreneurial 
posture, and live your purpose-filled abun-
dantly-blessed BEST life!  You’ll find how-to’s 
on collecting overdue payments, full disclo-
sures from some of your favorite food and life-
style bloggers, along with a plethora of good 
advice on how to turn your purpose into profit. 
You didn’t mistakenly find yourself carrying 
out your dreams, whipping the butters, provid-
ing the services, designing the programs, writ-
ing the book; the list goes on --- you were 
destined to be right where you are because 
greatness is on the inside of you and the 
world needs your light. 
 
 So, BABE -- go forth! Prosper. 

Image: Mariana Sheppard 
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A 
ccording to the National Federation of Inde-
pendent Business, 64% of small-business 
owners have unpaid invoices that are at 
least 60 days old. Since most businesses use 

cash received from customers to make outflow payments 
(payments made to suppliers, contractors, etc.); delayed 
payments from customers could yield poor cash perfor-
mance and significantly reduce  the ability of a business to 
pay its suppliers. A recent chron.com article states, 
“insufficient cash on hand could have dire consequences 
for businesses.” In order to have a strong cash flow, entre-
preneurs should put systems and policies in place to col-
lect timely payments from customers. 
 Here are a few easy practices that entrepreneurs 
can put into place to collect on outstanding invoices and 
secure on-time payments in future. 
 
Payment Policy -- Clearly express payment expectations 
to your client(s) upfront, write these expectations into 
your contracts, and detail them on your invoices. Consider 
having your customer sign your payment terms/
agreement. Signing of the terms/agreement confirms that 
the client understands the terms and applicable penalties. 

 
Develop A Schedule -- Schedule regular follow-ups with 
your clients regarding monies due. It’s recommended  to 
communicate weekly, on the same day of each week to 
encourage the forming of a positive habit. 

 

Make it Easy -- While some entrepreneurs have a tenden-
cy to make payment options flexible, offering a variety of 
methods (cash, check, PayPal, etc.), this may complicate 
and, in turn, delay your customers’ decision to pay. Ex-
plore ways to accept digital payments. Accepting digital 
payments lends flexibility to your invoice delivery, simpli-
fies the payment process, and is proven to expedite re-
ceipt of payments in many cases. 

 
Send Reminders -- Communicate with clients regularly 
reminding them of the status of their invoices. Try cre-
ating a reminder template that you can quickly access and 
use for future instances of recovering monies due.  

 
“Good Morning ______________, 
 
A friendly reminder that your invoice is 
due next week. We appreciate your 
prompt payment. In order to avoid late 
fees, we want to thank you in advance 
for your payment on invoice # 
__________, due on April 15th, 2019. 
 
We are grateful for the opportunity to 
work with you. Please let me know if 
you have any questions about your 
invoice due next week.” 
 

Send A Gentle Nudge — Once an invoice be-
comes outstanding, a friendly email should be 
sent to the customer reminding them of their bal-

Photo by Kody Gautier on Unsplash  

By Christina M. Grice 

Guide to Collecting 

Overdue Payments 

An 8-step guide to ensure recovery of overdue invoices for 
even the most timid entrepreneurs. 
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Christina M. Grice spent more than 10 years as a Financial Controller for an established New York Corporation before 
starting her own company, Life in Balance, LLC,. Christina’s mantra is “helping break cycles for women living in the mid-
dle, let's rise to the top together!“ 

ance and also indicating the grace period (if any) they will 
be given before the late fee is applied. Keep in mind, the 
late fee is not meant  to be an opportunity to capitalize, 
but a consequence for non-payment. Contrary to the way 
it may feel, applying a late fee gives the business the op-
portunity to build a deeper relationship with its clients. In 
most cases, clients will be grateful for the friendly nudge 
prior to incurring such fees. 

 “Good Morning ______________, 

 I just wanted to give you a friend-
ly tap on the shoulder, reminding you that 
your invoice has not been settled yet. We 
all know that life gets in the way. We 
would hate for a late payment fee to be 
applied to your balance when I am sure 
that you are as busy as we are! 

 When you get a moment, please 
settle your open invoice # __________ 
prior to April 20th, 2019, so you are not 
charged any additional fees.” 

Be Direct — Be firm and friendly in the second attempt to 
collect on past due invoices. In this notice, be sure to doc-
ument how many days the payment is past due and attach 
the original invoice along with a description of services 
completed. 

Full Recovery Mode — By now, you have communicated 
the terms and conditions of your payment policy both 
contractually and verbally. You have clearly outlined your 
billing terms and late payment policy and have provided 
this to your client on every form of invoice correspond-
ence. You have sent out a friendly reminder, you have 
made it very easy to accept payment, and you have fol-
lowed up consistently. You have taken all the right steps 

and yet, you still have not received payment. 

“Dear ______________, 

 This letter is pursuant to your 
agreement to pay Company LLC for our 
services dated March 15th, 2019 for 
$1500.00. 

{Include your description of services com-
pleted. This way, you have clearly outlined 
what has been completed for this client 
without receiving payment.} 

 Your failure to pay as per the April 
15th, 2019 invoice amounts to a breach of 
contract. 

 Please acknowledge receipt of this 
letter within five business days. Please 
make your payment {insert means of pay-
ment as per your contract terms} no later 
than April 25, 2019. If you fail to respond, 
I will be compelled to pursue legal action.” 

Pursue Legal Action — If you’ve completed all of the steps 
above, and have had no success in recovering monies due, 
it is perfectly fine to notify the client that you will pursue 
legal action. Consider checking into member listings for 
the BBB-certified collection agencies. 

 The foundation of trust between you and your 
client begins when all expectations, from both owner and 
patron, are clearly outlined, understood and respected in 
the early stages of the relationship. The successful estab-
lishment of these practices early on can significantly re-
duce the opportunity for accounts to become deficient. 

Photo by Kody Gautier on Unsplash  
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 When it comes to economic 
impact, African Americans have been 
blazing the trail for decades. “Black 
consumer choices have a ‘cool factor’ 
that has created a halo effect, influ-
encing not just consumers of color 
but the mainstream as well,” said 
Cheryl Grace, Senior Vice-president of 
U.S. Strategic Community Alliances 
and Consumer Engagement, Nielsen. 
 Whether through conscious 

purchasing decisions, pop culture, 
social media or other mainstream 
media, the Black impact is undenia-
ble. It comes as no surprise that Black 
women are blazing the trail to entre-
preneurship as well. Though far sur-
passing other racial groups in the 
starting of businesses, Black women 
seem to be disproportionately award-
ed funding when it comes to financ-
ing said ventures. This often leads to 

them falling victim to predatory 
loans, exhausting savings and retire-
ment funds, or closing up shop before 
getting off the ground. 
 According to the American 
Express, 2018 State of Women Owned 
Business Report, African American 
women are majority owners of nearly 
2.5 million businesses and account for 
20% of all women-owned businesses 
in the U.S. Yet, a recent ProjectDiane 

A New Breath 
How a risky business move empowered this BABE to locate the path to financial literacy | Da’Shika A. Street 

http://WWW.OFFICIALBABEMAG.COM
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report reveals black women-led busi-
nesses are awarded less than 4% of 
the national average funding for all 
majority women-owned businesses. 
 Andrea Stern, owner of Satori 
Yoga, a yoga and wellness studio in 
San Francisco, California, struggled to 
find investors early on. “The bank was 
not willing to give us start-up funding 
at all, especially for a new yoga studio 
run by two women who have never 
run a yoga studio before. They told 
us, once you’re in business for 90 
days, come back and we can see if we 
can approve you for a loan.” 
 Fortunately, the Stamford, 
Connecticut native, was able to ac-
quire $30,000 from her father, which 
was the first round of funding and the 
launchpad that would allow her to 
start working toward her dreams. 
 Stern’s passion for helping 
people through the practice of yoga 
materialized while working in the field 
of human resources for a number of 
years. 
 “I would sneak away and do a 
yoga class and I would go back to the 
office feeling reinvigorated,” she said. 
“I was breathing fully. I was fully in-
habiting my body. It gave me a sense 
of perspective, cleared my mind and [I 
was able to] figure out what’s really 
important in all of these things on my 
to-do-list.” 
 Stern explained the feeling of 
wanting to work with people in a 
different way. She wanted to help 
them develop clarity and direction in 
their lives through the practice of yo-
ga just as she had. 

 “Our interpersonal issues fol-
low us wherever we go,” she said. 
“The same issues I dealt with in my 
corporate job have come up as an 
entrepreneur. Because if there are 
areas in your life where you need to 
grow, they’re never going to go away 
unless you actually address them.” 
 Stern’s remedy was to open a 
yoga a studio in the financial district 
of San Francisco. With the first round 
of funding given to her from her fa-
ther, and the eventual Small Business 
Administration loan awarded by a tra-
ditional bank, Stern was able to get 
her business off to a running start. 
 About 10 years into running 
the business and finally settling into 
the flow, Satori Yoga was met with a 
challenge that Stern had never ex-
pected. “We found out that our build-
ing was being sold. We had been in 
the building for about 10 years and 
(all things relative) it was pretty cheap 
rent.” 
 It came at a particularly diffi-
cult time, as Stern was 8 months preg-
nant when she got the notice. “I had a 
thriving business and I had this little 
person who was coming along. I had 
to really think about what I was going 
to do.” 
 Stern, who had always been 
committed to working with people in 
the business district, found a new 
building just a few blocks away, which 
cost three times the rent of her previ-
ous location. 
 Stern, doing what she 
thought was best at the time to res-
cue her thriving business, took out a 

series of high-interest rate merchant 
services/capital loans, which ultimate-
ly left her in a bind at the end of each 
month. “I felt like my only options 
were merchant service loans -- some 
of them were taking a daily draw 
around $200 at the end of each day. It 
was really intense but I needed that 
money in the beginning,” Stern said. 
 Eventually Stern discovered 
Kabbage, a no-obligation small busi-
ness financing option offering lines of 
credit up to $250,000, that once ap-
proved, entrepreneurs can access 
easily and use for a myriad of busi-
ness needs. 
 “I wish that I had done Kab-
bage much sooner because I feel like 
they make it super easy for me,” she 
said. “I felt like I could have conversa-
tion with someone at Kabbage and 
they would give me advice. They felt 
more like a partner versus a bank 
that’s just there to collect fees.” 
 Due to the additional financial 
pressure that the move brought 
about, Stern insists that entrepre-
neurs should figure out creative ways 
of promoting their products to boost 
sales before seeking financing op-
tions. She says business financing 
should be a last resort and used only 
on a short-term basis. 
 “I now have an almost 5-year-
old son and we’ve been in this space 
for almost 5 years,” she said. “I really 
feel like we’re just [now] able to take 
a breath and feel like we’re actually 
inhabiting this space in the way that 
we need to in order to be sustainable 
at the end of the day.” 

Join the conversation on social media                @officialbabemag 

Da’Shika A. Street has spent more than 15 years in the Marketing & Branding Industry. She got her start working for the found-
ers of the Purell brand and eventually went on to launch VineWorks Marketing where she’s helped countless businesses start 
and scale their enterprises over the past 5-years. In addition to serving as Chief Marketing Officer of VineWorks Marketing, 
she’s the Founder and Executive Director of BABE Magazine. Within the pages of BABE Mrs. Street is able to fully materialize 
her passion for helping Black Women succeed at entrepreneurship. 
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 Da’Shika A. Street, founder of 
BABE Magazine and VineWorks Mar-
keting, hosted the magazine’s debut 
event, the Headshot Social, held on 
February 24th at the cozy Uncorked 
Wine Bar in Akron, Ohio. This was the 
result of what can arise when pio-
neering events are created with the 
black female entrepreneur communi-
ty in mind. 

O 
n an unusually windy Sun-
day, boss BABEs arrived, 
on a mission to socialize 
with like-minded female 

entrepreneurs and business leaders, 
anticipating an evening to remem-
ber.  From the moment I walked 
through the door of the open, rustic 
space, I immediately sensed relaxed 
warm vibes. Everyone I encountered 
shared the same passion for empow-
erment, encouragement, and foster-
ing a sense of community. Along with 
the dozens of local business leaders 
in attendance, I received the VIP 
treatment. We were greeted with a 
sangria reception, appetizers and 

cheesecake, treated to a professional 
glam session, provided with Q&A ac-
cess to a seasoned panel of style and 
trend experts, and grabbed some 
great professional headshots with 
Shane Wynn Photography. 
 It was evident that no ele-
ment pertaining to operating and sus-
taining a viable business in the state 
of Ohio was overlooked in the plan-
ning of this event.  Merrill Lynch fi-
nancial advisor, Cosmo Danielly, gave 
a high-level peek into their financial 
services and was inspired to share the 
space, openly commending the audi-
ence of professionals. Ohio Secretary 
of State Frank LaRose, who attended 
with his two young daughters in tow, 
shared his active efforts to provide 
valuable resources to help women-
owned businesses continue to thrive 
in the state of Ohio. 
 With a warm smile, LaRose 
stood with his youngest daughter by 
his side as he addressed the room. “I 
think it’s so cool as a dad with three 
little girls that I get to introduce 

them to role models like all of you,” 
LaRose said. “Strong, smart, hard-
working, brave women who are 
growing businesses.” 
 LaRose shared that when his 
daughters learned of his plan to 
speak to a group of female entrepre-
neurs that afternoon, they were ea-
ger to come along. He openly encour-
aged them, knowing the impact it 
would have on them to witness the 
diversification of business leadership 
firsthand. His daughters weren’t the 
only ones deeply inspired by this 
event. 

T 
he style and trend panel 
consisted of Dr. Leia’ 
Love, owner of Leia Love 
Hair & Nail Salon; Charron 

Martin (also known as Freelyc), ward-
robe stylist + creator of Perfect Pine-
apple Wraps; and Patrice Smith, own-
er of P.S. Boutique. The ladies dis-
cussed everything from how to boost 
daily productivity, looking good in 
order to feel good, casual wear 
trends, representing your brand and 

Image: Dre Street 
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self-care. We smiled, laughed, and nodded knowingly 
as audience members shared stories of fashion woes 
and the struggles of work-life balance. 
 Leading up to the social, BABE Magazine pro-
vided attendees with tips and tricks on how to own the 
camera and the room via social media – and it showed! 
 The fierceness was on full display as each wom-
an fully owned her time in front of the camera. From 
the glam sessions, access to a cutting edge, yet afforda-
ble array of boutique pieces, and hands-on personal 
stylist tips,  Da’Shika A. Street thought of everything a 
boss lady needs to feel her ultimate best and supplied it 
all under one roof. 
 It was a great time and, trust me, this was not 
“yo’ mama’s photo shoot.” 
 I arrived solo, but left with new friends, coffee/
lunch dates, and new business referrals. The event was 
abuzz with laughter and applause, so I assume my fel-
low BABEs made plenty of new contacts as well. 
 As the evening was coming to a close and we 
were preparing to brace ourselves against the  angry 
winds outside, we were gifted content-heavy swag bags 
that were everything!  They contained all of the items 
needed to make a girl feel good: books, candles, jour-
nals, treats, pins, and bath teas, courtesy Bumble, The 
Self-Care Suite, Life in Balance, and several other BABE 
donors and supporters of the Headshot Social.  This 
incredible event was not one to miss-–just ask anyone 
who was there. I highly suggest you try to make the 
next one. When and where, you ask? Additional dates 
are in the works for Ohio and you might just catch this 
event in Oakland, Atlanta, D.C., and…well, you decide! 
 

 Video: Will Blake 

Eryka Parker is a ghostwriter, writing coach, and writing podcast host with over nine years of experience in the literary and self-
publishing industries.  With seven years of higher education industry counseling experience and six years of higher education 
scholarship judge experience, she is adept in adult learning facilitation and adult learning.  Eryka is a three-time author and pro-
vides journaling and writing workshops on business and creative writing. Follow Eryka @lyricalinnovationsllc on Facebook & In-
stagram. 

Im
ag

e:
 S

h
an

e 
W

yn
n

 

http://WWW.OFFICIALBABEMAG.COM
http://www.hope2healing.org/
http://www.officiababemag.com
https://www.linkedin.com/in/da-shika-street-b88b332b/
https://bumble.com/
http://www.theselfcaresuite.com
http://www.theselfcaresuite.com
http://www.balancewithchristina.com
https://www.facebook.com/LyricalInnovationsllc/
https://www.instagram.com/lyricalinnovationsllc/
https://www.instagram.com/lyricalinnovationsllc/
https://youtu.be/CS-nwko5zss


BABE Magazine | 2019  |  Q2   16 

Image: Ramahn Jehmal 

http://WWW.OFFICIALBABEMAG.COM


BABE Magazine | 2019  |  Q2   17 

Be the first to know when Headshot Social Pop-up Tour 

dates are released! 

 
  Get on the list! 
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W 
ith advancements in main-
stream media seemingly 
popping up everyday and 
the Black Woman Business 

Boom in full effect, it’s easy to get stuck focusing 
on what’s hot right now, ultimately losing 
touch with the very fibers that hold it all to-
gether — yourself and your audience. 
 Shika Fevrier-President, widely 
known as Shika Chica, a travel content cre-
ator, social media mentor, podcaster for 
BlogIt with Shika Chica and owner and 
coordinator of BlogIt Together shared 
how she’s built a business traveling the 
globe, living the life of her dreams 
and helping other women do the 
same. When asked how she does it 
all, she said, “You need to network. 
Fifty percent of my day-to-day 
time is networking and outreach-
ing to other people, under-
standing what their story is 
and what they’re doing.” 

Rules of 
Engagement 

By Da’Shika A. Street 

Social media expert and travel enthusiast Shika Chica gives us a 
behind the glam of Instagram peek into the life of an influencer and 
full details on how entrepreneurs can create meaningful connections 
with their audiences.  
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Fevrier-President prides herself on her 
intentionality when it comes to con-
necting with followers, clients, and other 
global citizens. “In today’s world, I feel 
like everyone wants success overnight. 
The only way you can become successful 
is by nurturing relationships,” she said. 

  
   he Ottawa-born world travel-
er, who more specifically defines 
herself as being “a citizen of the 
world,” spends much of her time 

sharing her picturesque travel experiences 
via Instagram and mentoring up-and-
coming influencers. She shares with them 
the foundational principles of making a 
lasting impression. “People want to be 
part of [the experience], thinking it’s cre-
ating pictures when there’s more to it,” 
she says. 
 Fevrier-President’s interest in in-
fluencing first piqued during Canada’s first 
multi-city Fashion Week, where she land-
ed the opportunity to handle public rela-
tions and marketing for the event. “I kind 
of fell into it,“ Fevrier-President added. 
 What would have normally been 
an independently run fashion week taking 
place in cities such as Toronto, Montreal, 
and Vancouver, became a collaborative 
effort that would take Fevrier-President’s 
influence to new heights. That experience 
coupled with her field expertise is what 
piqued her interest in transitioning into 
influencing. She began her career as a 
fashion-travel-lifestyle blogger but quickly 
realized that travel was her true passion. 
 Fevrier-President noted returning 
home from a trip to Portugal, where locals 
referred to her as Shika Chica, as being 
the defining moment in her decision to 
narrow the scope and brand herself as 
Shika Chica, a travel influencer. 
 Having been raised in a family that 
valued job security, Fevrier-President was 
hesitant to mention her entrepreneurship 
aspirations to her parents. “My family is 
really big on having a stable job so I didn’t 
tell them right off the bat that my long-
term goal was to be an entrepreneur on a 
social media platform.” In fact, it wasn’t 
until she was about a year into her new 
role and published in Noir City Magazine, 
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that her family and friends discovered 
her new career path. 
 “I stayed away from my Face-
book for like 24 hours because I was 
freaking out. It was crazy that people 
from high school were messaging me 
and sending the article. That’s what 
kind of validated for me that I was 
really good at what I did.” 

  
pon entering full-fledged 
into the world of blogging, 
she says she noticed that 
many people in her sphere 

of influence wanted to embark on the 
role of an influencer without fully un-
derstanding the responsibility. “It’s 
not just a matter of you posting a pic-
ture every day just because. It’s 
posting a picture everyday to impact 
someone whether it’s to make them 
happy, to give them an idea for a cool 
recipe, or cool places to travel,” she 
said. Fevrier-President added that 
people should engage with their audi-
ence in whatever way comes natural 
to them. 

“Everyone thinks Instagram 
is so amazing and they just want to 
go to the top social media platform -- 
when realistically you should be fo-
cused on the one that’s best for you. 
If you’re a great speaker and have 
great video energy -- maybe YouTube 
should be your thing.” 

 But Fevrier-President didn’t 
exactly hit the ground running. In fact, 
she didn’t develop her laser-sharp fo-
cus until after an eye-opening ex-
change with a fellow attendee at New 
York Fashion Week. Fevrier-President 
recalled the dialogue between herself 
and the other attendee: “She’s like, 
‘Oh, you’re an influencer, what’s your 
purpose?  What makes you different 
from everyone else?’  I thought, what 

do I say to this woman whom I don’t 
know and is really important and a 
part of the show. I told her I came 
here from Canada and I want to con-
nect with people. She said ‘okay… 
and?’”  

Fevrier-President began questioning 
herself immediately. 
 “Needless to say, the whole 
show, I was like ‘Oh my God!  What 

am I doing? What is my purpose? Am 
I doing this right?’ Here I am feel-
ing like I have made it -- like I have 
a good audience. But she was right. 
I was so into this high of growing 
and collaboration that I didn’t real-
ly go back into my ‘why’ which is 
why I started -- to connect with 
people -- to inspire people through 
my travels -- but also to learn their 
stories.” 
 Fevrier-President rode 
shotgun during the 8-hour car ride 
home from New York with her boy-
friend at the wheel as she devel-
oped a crystal clear idea as to what 
she wanted to do with her influ-
encing career.  I needed that extra 
kick in the butt. 

I thank New York for doing that,” 
she said.  
 With a first-hand 
knowledge of the difficulties in-
volved in finding one’s way and 
gaining attention as a new blogger, 
Fevrier-President started a social 
media mentoring program where 
she helps clients around the globe 
identify their ‘why’ and challenges 
them to stick to their goals. She 
said, “A lot of the times, for startup 
influencers, your best friend 
doesn’t know what that picture 
taking thing is or brand collabora-
tions. It’s all new lingo to them. 

Same with your family. It can be 
difficult when they love you so 
much that they’re scared to allow 
you to take that leap and do some-
thing different. It’s nice to have 
someone that will come find you 
and help you navigate those com-
plexities and make sure you’re 
staying in connection with your 
why and how you’re serving your 
audience.” 
 Some of the key principles 
that she shares with those that she 
mentors are: 

 When asked what it’s like 
to have stewardship over an Insta-
gram audience of more than 
51,000 followers, major brand col-
laborations (such as Fairmont, Hil-
ton Hotels, New York Fashion 
Week, Casino Lac Leamy, and 
more), and clients who span the 
globe, she said, “The number is 
more of a representation of the 
hard work that I’ve put in and the 
many people that I am able to im-
pact.” She continued to explain, 

 
1.  If you’re sharing information, 

people will do that back. 

2.  Helping one another in the 
industry is important. 

3.  Surround yourself with people 
who have the same kind of val-
ues in the industry. 

4.  The relationship with the 
brand is more important than 
getting paid for a campaign. 

5.  Stick to what feels good and 
keep working at it. 

6.  Don’t give up. You can’t justify 
the work that you’ve done 
when you only post when you 
feel like it. 

7.  You need to be consistent. 

“I needed that 
extra kick in 

the butt.” 
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“The more successful you become, the 
larger the social media numbers are 
but the more the numbers grow, the 
less they mean.” 

evrier-President said, “You 
have to have a balance 
because in today’s world 
numbers do sell and that’s 

what people look at.” However she 
continues to remind her mentees 
that connection with their audience 
is what matters most. “For me, I’m 
more impressed with the 100+ peo-
ple that message me every single 
day or every week. They’re telling 
me about their days, their 
families, what they’re doing 
for their business, [and shar-
ing] follow-up questions on 
my podcast,” she said.  
 Fevrier-President, in-
spired by New York Times 
best-selling author Rachel 
Hollis, who wrote Girl, Wash 
Your Face, says she spends 
most of her time connecting 
with her audience via direct 

messenger (an Instagram feature) 
applying key takeaways from the 
book. “She knew about their fami-
lies. She knew about what they did 
on weekends. She knew about their 
business. She said ‘I felt every sin-
gle one of my followers.’ It stuck 
with me.” 
 Fevrier-President attributes 
her growth to her approach toward 
connecting with her audience. “I’ve 
had such a response from my audi-
ence because I try to have a con-
nection with them one-on-one. 
  

 In addition to serving as a 
social media influencer, mentor 
and blogger, Fevrier-President also 
connects with her audience via her 
podcast BlogIt with Shika Chica 
where she speaks candidly on a 
wide range of topics including self-
care remedies, social media how-
to’s, and tips for travel success.  
 Fevrier-President has plans 
to continue taking these conversa-
tions on the road during her BlogIt 
Tour where she, along with some of 
the top influencers in various cities, 
come together and share the ins 

and outs of social media mar-
keting, blogging, influencing, 
and the online business indus-
try. The seven-city tour debut-
ed in June 2018 and is making 
a second round this fall, kicking 
off in Vancouver on September 
19, 2019 with stops in various 
cities throughout Canada as 
well as Los Angeles and San 
Francisco.  

“I needed that 
extra kick in 

the butt.” 

“Them following 
me is great, 

but them actually 
talking to me is 

even better.” 

 

Da’Shika A. Street has spent more than 15 years in the Marketing & Branding Industry. She got her start working for the found-
ers of the Purell brand and eventually went on to launch VineWorks Marketing where she’s helped countless businesses start 
and scale their enterprises over the past 5-years. In addition to serving as Chief Marketing Officer of VineWorks Marketing, 
she’s the Founder and Executive Director of BABE Magazine. Within the pages of BABE Mrs. Street is able to fully materialize 
her passion for helping Black Women succeed at entrepreneurship. 
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 Brain Candy 
 Three books to help you overcome your fears, love yourself, and think bigger then ever before. 

1  Reclaiming Our Space: How Black Feminists are 
Changing the World From the Tweets to the 
Streets  Author | Feminista Jones 

 

Like many Black women who have been using social me-
dia since the early aughts, Feminista Jones hasn’t just 
watched Black women innovate the way people com-
municate online; she was a part of the wave. Reclaiming 
Our Space is filled with Jones’ valuable insight on how 

Black women use social media as 
platforms to launch brands, protest 
injustices, promote shows and prod-
ucts, and market our work. The book 
is a must read for Black activists, 
people who are ready to get serious 
about branding, and business savvy 
sisters alike.  

 
Favorite Quote: “Finally, Black 

women with huge followings and social influence, who 
have been providing years of free marketing services, are 
being justifiably compensated for their labor. We 
changed the game, forever.”  

2 We’re Going to Need More Wine  
 Author | Gabrielle Union 

 

  
Gabrielle Union’s life looks amazing on social media, 
however, most are unaware of the challenges from 

her past. In We’re Going to Need 
More Wine, Union’s testimonies 
create space for Black women to 
address everything from infertility 
to marriage, divorce, and self-
image. The stories in More Wine 
are sure to leave you informed 
and inspired by equal measure as 
Gabrielle offers her version of 
success through a redefined 
sense of purpose. 

 
Favorite Quote: “I know what I can accomplish. 
And anything I have accomplished, I did so not in 
spite of being a black woman, but because I am a 
black woman.” 

http://WWW.OFFICIALBABEMAG.COM
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BRAIN CANDY REVIEWS BY 

Tamela Gordon: “I never realized 

how much of what I read was written 

by white men until I realized how few 

Black authors I had on my bookshelf. 

That’s when I decided that 2018 was 

going to be the year of all Black and 

Brown non-men authors.”  

 

For more, check out Gordon’s full 2019 

reading list. 

3 Unf*ckablewith: Rising From the Ashes into 
Your Black Woman Badassery  Author | Catrice M. Jackson, M.S., LMHP  

  

Catrice M. Jackson knows a thing or two about scratching and sur-
viving. It wasn’t until she walked into her purpose of being an anti-
racism activist that the powerhouse began enjoying the freedom 
that comes with living unapologetically. Jackson’s released 
Unf*ckablewith An ode to Black women that providing tips, tools, 
and motivation to letting go of fear and trauma and embracing joy, 
health, and happiness. The book is interactive and includes inspira-
tional prompts and a list of Fifty Ways to Be More Courageous.  

“Our truth -as we define 
it, embody it, speak it, 
and live it-is all we have.” 

- Catrice M. Jackson - 
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Productivity & 
Visualization 

Image provided by subject 

Show up consistently. 

Put less focus on the excitement of 
ideas and more focus on the excel-

lence of execution of those ideas. 

Invest in your 
mental, spiritual 

and monetary 
bank. Be confident in what 

you bring to the table. 

 
Raise your value so your 
price is never an issue.  

 
Be accountable to the people that know your 
goals and challenge you to stick with them.  

 Do it for the love, not for the money, and 
the money will always find you.  

 
Take the time to create by any means. Be-
ing creative isn’t always artistic — some-
times the highest form of creativity is find-
ing ways to solve problems.  

 Lower your expectations of people. 
Everyone is on their own journey.  

 
Take calculated risks and 
let go of the fear of what 
might happen.  

Trust your gut. It doesn’t lie. 

 TerDawn DeBoe 
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You have to have the  

self-awareness 
And self-compassion to know when to 

stop typing and take a break. 

 - Andrea Stern 

Christian-Based Counseling & 

Coaching, Groups, Seminars, 

Motivational Speaking 

 

 

(330) 356-4299 

info@hope2healing.org 

www.hope2healing.org 
HELPING PEOPLE 

LIVE IN HOPE 
AS THEY JOURNEY FROM HURT TO HEALING 
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 Roughly two-thirds of the U.S. population experiences bitter-cold temperatures throughout the winter 
months, leaving many feeling depressed, unfulfilled in their work and running low on energy overall. As we plunge 
into spring and begin to get filled with excitement  for the sunny days ahead, an in-office deep clean can be just the 
trick that brings forth a new look, new business opportunities, and a new mindset regarding the workday. Here’s an 
easy checklist that you can use to give your business a burst of energy that can yield increased productivity and ulti-
mately boost the way your customers interpret your brand.  

10 
Give your business a dewy glow with spring 

cleaning tips that will have you shining through-
out the entire season!  | Da’Shika A. Street 

Ways to Spring Clean 
Your Business 

Work-life 
Balance 
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Clear your desk — Having a 
clear desk enables you to think 
clearly and heightens your fo-
cus, ultimately allowing you to 
spend more time on tasks. Insti-
tute a company-wide clear desk 
policy to boost your employees’ 
productivity and efficiency.  

Go paperless — The fewer papers 
you have lying around, the less likely 
you are to find yourself with stacks 
of brochures, one-sheets, and other 
materials. Having a paperless office 
is not only the eco-friendly choice, 
but it also adds to the overall effi-
ciency of the workspace.  

Clean up your inbox — Decluttering 
your email inbox is a quick fix to 
starting each morning on a clean slate 
and setting a clear path toward making 
the most of each day.  

Refresh your website — Take a close 
look at your website and see if there 
are opportunities to simplify the cus-
tomer experience. Streamlining your 
message and shopping experience can 
significantly boost product sales.  

Pitch the business cards — It’s easy to 
find yourself with stacks and stacks of 
business cards and not have the energy 
to key the contacts into your contact 
list. Within 48 hours of making a new 
contact, send an email follow-up and 
pitch the card. Once the follow-up is 
sent, you’ve got the contact’s email ad-
dress auto logged into your email data-
base, making all future correspondenc-
es a breeze.  
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Schedule for success — Examine your 
employee scheduling, taking special 
note of upcoming holidays, vacation 
requests, and other significant events. 
With warmer months on the horizon, 
employees are more likely to take time 
away from work — getting a head start 
on scheduling now can prevent sched-
uling nightmares later.  

Optimize your shipping practices — 
Inventory and shipping can get out of 
hand quickly if there’s no practice in 
place to keep things neat and tidy. 
Block off a few hours (or a few days) to 
focus on the development of an organi-
zational system that will add ease and 
efficiency to your current process.  

Less is more — Scan your place of busi-
ness for opportunities to declutter and 
better utilize space. You can do this by 
eliminating unnecessary physical ele-
ments such as filing cabinets, accent 
furniture, faux plants, etc. Look for re-
placement furniture that incorporates 
clean lines and freshness into your 
space and finish it off with live foliage 
that will promote newness and clarity.  

Take 5 — Incorporate mini-breaks into 
your workday. Use this time to clear 
your mind and recalibrate your inten-
tions toward the tasks at hand. A sim-
ple 5-minute meditation or clarity ses-
sion can turn a sour day sweet and 
boost the net outcome of the day’s 
efforts.  

Clean up — Make it a team effort. 
Mark a Team Clean day on the compa-
ny-wide calendar and designate a peri-
od of time for the entire team to deep 
clean for a specified period of time (1 
hour each month). Make it a time to 
look forward to by providing clean 
snacks/drinks for the entire staff to 
enjoy. Sharing the load can be a great 
way to promote team building and 
overall responsibility of keeping a clean 
and tidy work environment.  
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A 
ngel Washington, the 
owner of Consult 2 Code, 
a Cleveland-based medi-
cal billing and coding con-

sultancy, recalled being frustrated 
with her position at the family-owned 
company she had been working for.  
 “The owner’s son’s responsi-
bility was to take over the numbers 
and business functions while I made 
sure the clients were happy. We butt-
ed heads all of the time,” she said. 
“He had no idea what it was like be-
ing a single parent and most of the 
women who worked with us were 
single mothers who lived about an 
hour away.” Northeast Ohio’s unpre-
dictable snowfall and dangerous com-
mutes often lead to school cancella-
tions and her employer had no con-
tingencies in place for Washington 
and the other women who were em-
ployed at the firm. 
 These experiences are not 
uncommon for Black Women. The 
2018 State of Women-Owned Busi-
ness Report, found that poor treat-
ment, coupled with feeling underval-
ued at work and the lack of pay equi-
ty, are catalysts that led women of 
color to start businesses at a greater 
rate. Now more than ever, Black 
Women are taking the leap into en-
trepreneurship due to over-promised 

and under-delivered working condi-
tions, discontentment and limited 
lateral movement. According to For-
tune Magazine, the number of busi-
nesses owned by African American 
women grew 322% since 1997, mak-
ing them fastest growing group of 
entrepreneurs in the U.S. 
 Washington had finally had 
enough. “I came home and told my 
husband: I can’t go back there. I feel 
like I’m stifled, I’m unhappy, I’m not 
doing what he promised me I was 
supposed to do.” 
 “I quit on a Wednesday night, 
via email, effective immediately.” 
 In a moment of shock and a 
surge of fear Washington immediate-
ly began questioning herself. “I 
jumped back and said to myself, 
What did you just do?!” 
 Washington had worked full-
time in the medical coding and billing 
industry since the mid-90’s and used 
PTO time to do consulting work on 
the side for roughly 10 of those years. 
“When I got a client, I could do the 
work at home, at night, and on the 
weekends. My clients were so 
pleased with my work that they want-
ed more and more of my time and I 
didn’t have it to give.” 
 Even with years of experience 
and highly satisfied clients, Washing-

ton felt the vulnerability of being un-
employed. “I had been working since 
I was 11 years old,” she said. “I had 
no clue what it was like not to have a 
job.” It was the assurance of her hus-
band, William, who told her things 
would be fine, and her sister, Tatiana, 
who gave her the push she needed to 
take the leap of faith. 
 “My sister told me, ‘God has 
opened the windows of opportunity 
for you. The longer you move in diso-
bedience, those windows are gonna 
start to get closed.’” 

W 
ithin days, Washing-
ton had completed 
the legal formation 
of her company and 

secured her first three contracts. Con-
sult 2 Code was born in February 
2015. 
 “I had no starting capital,” 
she said. “One client guaranteed me 
16 hours per week until I could get on 
my feet. In addition to that, they 
shared my information with every-
body that they could think of — I am 
forever grateful for them.” 
 Often when starting new 
business ventures, Black Women are 
met with funding challenges as well 
as lack of mentorship and other sup-
port that would enable them to suc-
cessfully launch without exhausting 

HERE TO WIN 

How a medical billing and coding specialist turned purpose into profit. | Da’Shika A. Street 
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personal and retirement savings. 
 Washington was able to leverage her budding 
clientele, industry knowledge, and strong business acu-
men to attract and retain organic business growth. 
 In 2018 Washington, along with approximately 
140 other applicants, applied to the JumpStart Core 
City: Cleveland Impact Program, a program designed to 
help Cleveland-based entrepreneurs grow their busi-
nesses and develop their ideas. After several months of 
mentorship and business development, Washington 
was named one of five program finalists and invited to 
compete in a pitch competition where the winner 
would be awarded $10,000 cash toward the growth of 
his/her business. 
 “On day one, I came into the competition say-
ing ‘I’m here to win,’” said Washington. And that she 
did. 

 When asked what it was like to participate in 
the program and pitch before a group of judges, Wash-
ington said, “It was a huge time commitment. When 
you have a small business with few employees and 
you’re still doing a lot of the grunt work — 4 hours [per 
week] is a lot of time. I don’t think they understood 
that I was really there to win.”  
 She made it clear in December 2018, when she 
was unanimously named winner of the Core City pro-
gram and awarded the $10,000 check. 
 Washington says the winnings are the first in-
fusion of cash into her business other than her own 
money and says that it has allowed her to better fore-
cast and buffer her operating expenses during periods 
of slow payments from clients. 

“God is opening the 

windows of 

opportunity for you.” 
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Feisty Chicken Shredded Fajita Tacos 

By Nurse Candy Smalls, author of Mindful 

Meal Prep: Clean, Delicious Recipes for 

Weight-Loss  

TACO 

TUESDAY 

Health is Wealth 

http://WWW.OFFICIALBABEMAG.COM
https://www.amazon.com/gp/product/B07NKSGR78/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=B07NKSGR78&linkCode=as2&tag=babemag-20&linkId=c5648ae0f3fe78a2546adf3648f6040f


BABE Magazine | 2019  |  Q2   35 

Ingredients 
nonstick coconut oil spray 
1 pound of chicken breast, boneless & skinless 
1 1/3 cup organic salsa 
1 ounce fajita seasoning (Recommendation: Mrs. Dash 

Salt Free Fajita Seasoning) 
⅓ tsp of herbs or  seasoning of choice (taco seasoning, 

garlic powder, etc.) 
1 red bell pepper 
1 yellow bell pepper 
8 pieces of butter lettuce 
1/3 cup low sodium chicken broth (optional) 

Optional Garnish & Toppings: 
a pinch of cilantro 
squeezed lime 
1 tablespoon nonfat Greek yogurt (plain) 
1/3 cup mozzarella cheese, nonfat or reduced fat 

Preparation - Shredded Chicken 
1. Fill large pot midway with water, add nonstick coconut oil spray and heat water on high to bring to a boil. 
2. Add chicken breast to boiling water and cook until chicken turns white (approximately 25 minutes). 
3. Once chicken is white and floats to the top, drain water. 
4. Return chicken to the pot, and cook on medium heat. Add organic salsa and fajita seasoning. 
5. Immediately use fork to shred chicken. Add 1/3 cup of water or 1/3 cup of chicken broth to the chicken so 

that it doesn’t become dry 
6. For added garnish: Prepare bell peppers by cutting the top off the bell peppers and removing seeds. Then 

slice into strips. Heat a separate skillet to medium, spray nonstick coconut oil spray, and stir fry the sliced 
bell peppers. Add herbs of choice until done. 

TIMESAVING TIP: 
Add all ingredients (minus fajita seasoning and 
organic salsa) to crockpot and cook overnight. 
When ready to prepare, shred chicken with fork 
and add fajita seasoning and organic salsa.  

BUILDING YOUR TACO: 
Use 2 butter lettuce leaves and top with 2 ounces of shredded chicken. 
Serving size is 2 lettuce tacos. Garnish with the stir fry sliced bell peppers, and optional garnish/toppings of 
choice. 

KETO-FRIENDLY RECIPE BY 
 

Mindful Meal Prep: Clean, Delicious Recipes for 
Weight-Loss  

http://WWW.OFFICIALBABEMAG.COM
https://www.amazon.com/gp/product/B07NKSGR78/ref=as_li_tl?ie=UTF8&camp=1789&creative=9325&creativeASIN=B07NKSGR78&linkCode=as2&tag=babemag-20&linkId=c5648ae0f3fe78a2546adf3648f6040f
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We’d love to hear from you! We’re always 
looking for contributors who share  in our 
passion of empowering Black and Brilliant 
Entrepreneurs to live their best lives. 
 
If writing is your passion and you’re looking 
for a place to share your voice -- we want to 
hear from you! 

 
Click here for details!  

WRITERS 

 Image: Ramahn Jehmal 

http://WWW.OFFICIALBABEMAG.COM
https://www.officialbabemag.com/contribute
https://www.officialbabemag.com/contribute
https://www.officialbabemag.com/contribute
http://www.officialbabemag.com/contribute
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To the BABE Magazine Team and the 

many contributors that made this 

issue possible -- thank you. 

 

Executive 

Director 

Da’Shika A. Street 

 

Copy Editors 

Monique Friend 
Tara Pringle Jefferson 

 

Art & Design 

Janeen Nicole 
Andre Street 

 

Photo Journalist 

Andre Street 

 

Videographer 

Will Blake 

 

Copy Writers 

TerDawn DeBoe 
Tamela Gordon 

Christina M. Grice 
Janeen Nicole 
Eryka Parker 

Image: Dre Street 

http://WWW.OFFICIALBABEMAG.COM

